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Family Business UK

Purpose and 
Strategy
Our Purpose is to help 
family businesses create 
a more prosperous and 
sustainable future for 
generations to come. 

Our Strategy brings family businesses together, along 
with subject matter experts, advisors, academics, 
regulators, and civil society to:

• Advocate – for responsible and sustainable family 
business models, providing unified and strong voice 
to influence government policy and shape markets 

• Apply – thought leadership to support capacity 
building, and day-to-day management of the 
businesses to drive bottom-line performance

• Amplify – the voice of family businesses, and their 
contribution to the UK economy and society
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Family Business UK

Financial 
Performance
These financial statements reflect a 12-month 
period to 31 December 2024, compared to a 
12-month period to 31 December 2023 in the 
comparative period. The figures presented 
have not been subject to audit. 

FBUK trading losses have reduced materially from 
June 2022 at (£206k) (12-month period); to (£94k) 
at end December 2022 (6-month period); and 
moved into a trading profit of £7,653 for end 
December 2023 (12-month period); and now 
£4,199 for end December 2024 (12-month period). 

TURNOVER 
£1,036,525  (+37%)

OPERATING PROFIT 
£4,199  (-45%)

CASH RESOURCE 
£947,669 (+428%)

4



Family Business UK

Financial Performance
Two capital raising calls to FBUK Members, in 3rd quarter and 4th quarter, resulted in an injection 
of unbudgeted cash income. The generosity of Members provides an opportunity for the most 
significant one-off investment in advocacy, research and resources in our organisation’s history. 

The financial information on the following pages is extracted from the company’s internal financial 
statements but does not include all the information relating to the financial year that would be 
included in the full statutory financial statements. 

It therefore represents non-statutory financial information.

Full statutory financial statements have not yet been prepared, partly due to a change in auditor, as 
the company has replaced Saffery LLP with Pitt Godden & Taylor LLP (PGT) due to a desire for rotation.  

A full set of financial statements can be obtained by making a request in writing to the company’s 
registered office. It is anticipated these statements will become available by end July 2025.

5



Family Business UK

Financial Performance
Income & Expenditure Account Statement

Income & Expenditure Account Statement

12mths to December
2024

£

12mths to December
2023

£

Income 1,036,525 755,685 

Cost of sales (353,020) (180,409) 

Gross surplus 683,505 575,276 

Administrative expenses (683,706) (571,753) 

Operating surplus/(deficit) (201) 3,523 

Interest receivable and similar income 4,400 4,130 

Surplus/(deficit) before taxation 4,199 7,653 

Tax on surplus/(deficit) - -

Surplus/(deficit) for the financial year 4,199 7,653 
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Family Business UK

Financial Performance
Statement of Financial Position

Income & Expenditure Account Statement

12mths to December 2024 12mths to December 2023

£ £ £ £

Fixed assets 

Tangible assets 41,497 57,455 

Current assets 

Debtors 360,227 238,520

Cash at bank and in hand 947,669 221,344

Creditors 1,307,896 459,864

Amounts falling due within one year (1,318,512) (490,637) 

Net current assets (10,616) (30,773) 

Total assets less current liabilities 30,881 26,682 

Reserves 

Income and expenditure account 30,881 26,682 

Members’ funds 30,881 26,682 7



Family Business UK

Policy and Advocacy

Back Family Business/BPR Campaign
In 2024 FBUK’s intensity and frequency of engagement with Government reached levels not 
previously seen in the organisation's history. Central to this was the Back Family Business/BPR 
campaign, launched pre-Budget in anticipation of changes to Business Property Relief (BPR).  

Campaign activities included commissioning key pieces of independent research, submitting 
private letters to Cabinet Ministers, and publishing open letters in the national press: 

• Planning for the Long Term – Policies to Support Family Businesses (July)

• Economic Impact and Behavioural Effects of Removing BPR and GHR (September)

• Private letter to the Chancellor of Exchequer, signed by 70+ FBUK Members (September)

• Economic Impact and Behavioural Effects of Capping BPR at £1m (November)

• Open Letter to Chancellor of Exchequer backed by 32 independent trade and 
industry bodies representing 160,000 UK family businesses (November)
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Family Business UK

Planning for the 
Long Term – Policies 
to Support Family 
Businesses (July)
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Family Business UK

Economic Impact and Behavioural Effects 
of Removing BPR and GHR (October)
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Family Business UK

Private Letter to the Chancellor of Exchequer 
(September)

2nd 
Sep

18th 
Oct
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Family Business UK

Economic Impact and Behavioural Effects 
of Capping BPR at £1m (November)
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Family Business UK

Open Letter to Chancellor of Exchequer 
backed by 32 independent trade and industry bodies 
representing 160,000 UK family businesses (November)

The Rt Hon Rachel Reeves MP

Chancellor of the Exchequer

1 Horse Guards Road

SW1A 2HQ

13th December 2024

Consult with Family Businesses over Changes to Inheritance Tax Reliefs

Dear Chancellor,

On behalf of  32  trade bodies and the 160,000 family businesses we represent  we are calling for a 

formal Consultation on the changes to Business Property  Relief  (BPR)  and Agricultural Property 

Relief (APR) announced in the Budget.

The changes to these policies will have a severe and long-lasting impact on these businesses and 

the livelihoods of the millions of people they employ. These businesses and the economy will be 

starved of much needed investment leading to forced, premature business sales and the loss of 

jobs in constituencies across the country.

In the absence of a published government impact assessment of the changes to BPR on family-

owned businesses, and a detailed analysis of the number of companies in-scope of the policy, 

Family Business UK (FBUK) commissioned one. 

If the purpose of this policy change is to incentivise investment, support growth, and fi ll a fi scal 

shortfall in the public finances, these changes will not deliver that. Modelling by CBI Economics 

shows that between 2026/7 – 2029/30 the changes to BPR could reduce economic activity (GVA) 

by £9.4 Billion, lead to more than 125,000 job losses – including among the SMEs the government 

is trying to support and protect - and result in a net fiscal loss to the Exchequer of £1.25 billion.

BPR and APR are not loopholes. They exist for a purpose. Introduced by Labour in 1976, they allow 

profitable businesses to continue trading, without penalty, when the owner dies. Where a business 

is able to do so, a dividend covering the cost of the IHT bill can be paid. But this comes with an 

additional tax cost of 39.5% - effectively double taxing family-owned businesses. 

No other model of business ownership is subject to these punitive taxes when a business transitions 

ownership. BPR therefore allows family businesses to compete fairly with PLCs, private equity, and 

other models of business ownership.

Family businesses will support a government that inspires entrepreneurialism, and incentivises 

investment, job creation, long-term growth and prosperity. But we need a policy landscape that 

encourages investment - not only for the term of a Parliament, but for future generations.

A formal Consultation will allow for proposals to be considered that will raise additional funds to 

the Treasury, incentivise family firms to invest, provide job security and sustainable livelihoods for 

employees, and stimulate the economic growth the country desperately needs.

Sincerely,

Neil Davy 
Chief Executive Officer

Family Business UK

T: 020 7630 6250 | E: info@familybusinessuk.org | W: familybusinessuk.org

C/O Farrer & Co, 66 Lincoln’s Inn Fields, London, WC2A 3LH

Registered in England and Wales.

Registered Number: 4258666.

VAT Registration Number: 911234075.
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Family Business UK

Policy and Advocacy

Ministerial and MP Engagement
High levels of engagement with Ministers and senior government 
figures was a critical component of our BPR campaign. It also laid the 
foundations for positioning FBUK in the future as the voice of private 
and family business in the UK, and the portal for policymakers to 
access and understand the needs and priorities of the sector. 

Engagement, both pre and post General Election, focussed on:

• Ministerial-level and senior official meetings in No 10, No 11, 
HMT and DBT

• Downing Street receptions and business networking events

• Small Business Council (Conservatives)  

• SME Growth Forum (Labour)

• Shadow ministerial and opposition front benches

• Labour & Conservative Party Conferences 
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Family Business UK

Policy and Advocacy

Family and Business Week
Sponsored for the third consecutive 
year by NatWest, Family Business Week 
involved a Westminster Reception and 
a Summit in Manchester, supported by 
a press and social media campaign.

Shadow Chancellor Mel Stride, Shadow 
Minister for Business and Trade Dame 
Harriett Baldwin, and leading MPs 
networked with FBUK Members in the 
House of Lords, while at the Manchester 
Summit FBUK recognised future family 
business leaders through the ‘2024 
Ones to Watch’ awards.
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Family Business UK

External Affairs

Press and Media
Driven heavily by our Back Family Business 
and BPR campaign, FBUK:

• Landed 9,744 FBUK mentions in UK media

• Appeared more times in the media in 2024 
that at any point in the organisation’s history 

• Secured coverage across all main national 
newspapers, including lead front pages on 
The Express and The Telegraph

• Featured on major national broadcast 
channels including BBC 1, BBC Radio 4 and 
5-live, Times Radio, LBC, and BBC Scotland
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Family Business UK

External Affairs

FBUK Magazine
Launch of the biannual FBUK Magazine, in print and 
digital formats, to coincide with Annual Conference 
and Family Business Week.

500 print copies

c11,000 digital circulation

Publication quickly became a valuable platform 
for FBUK to engage with Members, Partners, 
Government and other interested stakeholders

LinkedIn:
5,561 followers

5,746 page views

220 posts, generating 2.4m impressions

33% increase in followers vs. 2023
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Family Business UK

Memberships

92% Membership retention 
across 2024

19% increase in Membership
over 2023

15% increase in sign-ups to
FBUK Communities

• Accompanying increased growth and retention of 

FBUK Members, FBUK attracted a growing number 

of founder generation family businesses, mid-sized 

scale-ups, and multi-generational firms

• New Members came from across all regions of the 

UK, and a diverse range of sectors, including many 

well-known household names

• Growth was attributed to a new Member value 

proposition, expanded programme of events, 

increased media presence, referrals from existing 

Members and return of previously resigned Members

• FBUK Communities are becoming a core element of 

Member engagement, helping drive recruitment and 

engagement of family and non-family stakeholders, 

in executive and non-executive roles
18



Family Business UK

Programmes 
and Events
33% increase in participation 
and attendance across our 
programme of events

Annual Conference 2025:
• 42% increase in delegates attending the 

London Conference compared to the previous year 

Masterclasses: 
• Doubling of FBUK Masterclasses compared

to previous year

Family Business Visits: 
• Doubling of Family Business Visits, with visits

across the UK

NextGen Retreat: 
• Inaugural residential programme hosted at

The Grange in Hampshire
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Family Business UK

Programmes 
and Events
FBUK Communities
60% increase in number of 
FBUK Community events

At the close of 2024, seven Communities 
were up and running:

• Chairs Community

• Family Council Community

• Non-Family Executives Community

• NextGen Community

• NowGen Community

• Policy Community

• Purposeful Business Community
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Family Business UK

Partnerships and Alliances

v

Boodle Hatfield – a law firm which has 
partnered with individuals, families, 
property owners and businesses for 300 
years

21

Clarion Solicitors – Leeds-based law firm 
offering family businesses a range of 
services from finance and dispute 
resolution to data, family and private 
wealth advice 

v

Deloitte Private – a firm that brings the 
breadth and depth of the firm’s services 
to entrepreneurs, families, businesses 
and their private shareholders

Farrer & Co – specialist family business 
lawyers who take pride in protecting, 
supporting and nurturing the clients
they represent

LGT Wealth Management – 
a UK-based wealth management firm 
part of LGT, the world’s largest private 
bank and asset manager owned by the 
House of Liechtenstein



Family Business UK

Partnerships and Alliances

22

v v
NatWest – a leading UK bank and 
provider of retail and commercial 
banking

PwC – the UK arm of the international 
firm, helping leading family business 
solve important problems

Lockton – the world's largest 
independent, family-owned insurance 
brokerage

KPMG – manages a global network 
dedicated to offering relevant 
information and advice to family-owned 
businesses

Redgrave – a 
leading search firm 
offering board-level 
recruitment and 
talent advisory 

Saxton Bampfylde 
– the UK’s first 
employee-owned 
search firm

Western Pensions – 
specialist pensions 
consultancy owned 
by the Vestey family 



Family Business UK

FBUK Board
Sir James Wates CBE – Wates Group (Chairman)

Christopher Bailey – NG Bailey

Chloe Benest – Bettys & Taylors

Charlie Field – CPJ Field

Nick Linney – W&J Linney

Alastair Macphie – Macphie Ltd

Thomas Martin – ARCO Ltd

Steve Rigby – Rigby Group

Neil Davy – CEO FBUK (Ex Officio)

In 2024, Andrew Osborne (Osbornes) 
and Geoffrey Bibby (Bibby Line) 
resigned from the Board.

We thank them for their commitment 
and support to FBUK and our 
Members over the years. 
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